
Inside Chinese Business: A Strategic and Cultural Perspective 

Appreciating the "re-emergence" of China and Chinese business, and its global implications  
Today’s perspective of the Chinese market 
The rise of the middle class: its impact on global supplies, resources and jobs 
The global triad and the new competitive scenario 
A tough choice: Competing or collaborating with the Chinese? 
Strategic perspectives to successfully engage with Chinese businesses in China 
How to deal with Chinese competitors going globalp g g g

 

Understanding the Chinese Mind-Set: A Balanced, Relationship-oriented View of Business 

Cultivating "Chinese DNA" in your organization: how to compete or collaborate successfully with the Chinese  
Demystifying China's cultural and historical heritage 
Communicating, negotiating, and networking with the Chinese 
Expanding Western strategic repertoires through "Chinese thinking" 
Of long-term relationships “a la Chinese": the real meaning of “guanxi” 
Family business in China 
How to negotiate with the Chinese 
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